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ABSTRACT
This research investigates how digital governance development levels are associated with individual users' social media behavior. We utilized Spearman's rho (N=94) to measure the relationship between gender-specific social media use and four major indexes: the E-Government Development Index (EGDI); the level of E-Participation (EPI); Online Services (OSI); and Human Capital (HCI). Our findings demonstrate a significant gender gap in terms of digital governance relationships. There was a strong, positive correlation between female social media use and each metric. Of these, the strongest correlation was found with the Human Capital Index (ρ = 0.637; p < 0.001). Male social media use was negatively correlated to each index, including the EGDI (ρ = -0.564; p < 0.001). When examining platform-based traffic, it was determined that Instagram had the highest correlation with the level of digital service maturity through its positive association with the OSI (ρ = 0.319; p = 0.002). Additionally, LinkedIn demonstrated a significant positive association with both the EGDI and HCI (p < 0.05). Conversely, there were no statistically significant correlations found between either Facebook or Twitter and any dimension of e-government. Therefore, our findings indicate that the progression of e-government development is strongly influenced by the level of engagement by demographics and visual/professionalized platforms versus the overall volume of web traffic. The findings of this research can serve as a foundation for poli-cy makers to develop digital inclusion initiatives and implement targeted civic outreach programs based on social media platforms.
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