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Abstract

The increasing integration of artificial intelligence into executive workflows underscores the need to
understand the acceptance of Al-powered decision-support tools. This study investigates the factors
influencing the acceptance of a decision-support chatbot within a marketing and sales context using an
adapted Unified Theory of Acceptance and Use of Technology (UTAUT) model. While chatbots are
widely employed for customer interaction, their use in managerial decision-making remains
underexplored.

A quantitative survey among marketing and sales executives examined how key UTAUT constructs
performance expectancy, effort expectancy, social influence shape behaviora intention. The adapted
model accounted for the unique cognitive and organizational demands of executive decision-making,
where time pressure, data complexity, and strategic responsibility influence technology perceptions.

The results reveal that performance expectancy is significantly influenced by output quality, source
trustworthiness, and perceived time savings, underscoring that executives belief in the chatbot's
usefulness depends on the accuracy, credibility, and efficiency of the information it provides. In turn,
effort expectancy is shaped by reduced cognitive load and computer self-efficacy, indicating that
perceived ease of use arises when the system effectively minimizes mental effort and when users feel
confident in their technological capabilities.

These findings extend the UTAUT framework to an executive decision-support context and provide
actionable implications for developers and organizations implementing Al-driven decision-support
systems. By elucidating the psychological and contextual factors that drive or hinder adoption, the study
contributes to both theory refinement and practica guidance for fostering effective human-Al
collaboration in executive management.
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Analytics; Technology Acceptance.
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