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Abstract 
In the early 2000s, South India witnessed a sharp escalation in HIV/AIDS cases at a time when the subject remained a profound social taboo, rarely addressed in the public domain. Confronted with the urgency of the crisis, the State initiated an unprecedented public service campaign to bring the issue into everyday discourse. This was an era preceding the dominance of social media, when mass media served as the primary channel of communication. In collaboration with Population Services International (PSI), USA, the State Health Department launched the campaign “Pulliraja ku AIDS varuma?”—loosely translated as “Can a person named Pulliraja contract AIDS?”
The campaign is widely regarded as one of the most impactful public health initiatives in South India, with its innovative approach breaking the silence around the issue and engaging audiences directly. Its influence extended beyond the state, inspiring similar interventions across India.
This paper critically examines the campaign’s design, messaging, and execution, identifying the factors that contributed to its effectiveness. It also highlights its limitations and areas where the campaign could have been strengthened. The study employs a qualitative methodology, drawing from published media accounts, government reports, and interviews with health officials. The analysis reveals how strategic public communication not only addressed an urgent health crisis but also transformed public discourse, offering valuable insights into the role of media and messaging in shaping public health narratives within complex socio-cultural contexts.
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