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Abstract

The objectives of this research study are as follows: 1) Study the information-seeking behavior of
followers of influencers on Facebook in making hotel booking decisions and 2) Study the
characteristics of travel influencers that affect their followers' hotel booking decisions. The Data was
collected by interviewing 35 key informants, consisting of 25 Thai tourists who were followers of travel
influencers and 10 travel influencers, as well as collecting data using online questionnaires from a
sample of 400 Thai tourists, and using statistical data analysis: percentage, standard deviation, mean,
T-Test and One-Way Analysis of Variance: ANOVA. The results of the influence of travel influencers
on Facebook on hotel booking decisions in Thailand revealed the following: People in different age
groups have different information seeking behaviors. Depends on experience and aptitude in using
technology. The sample group did not seek information from only one source. There is also a search
for information from various places in order to get comparative information and get the most truthful
information to make decisions. In addition, travel influencers should be those who present honest, clear,
and complete content. and present services honestly in addition to the characteristics of travel
influencers affecting hotel booking decisions, Presentation formats and platforms also affect hotel
booking decisions. But it must be designed and presented to suit the behavior of the group of people
we want. As for the influence of travel influencers, it can be concluded that the influence of travel
influencers can influence their followers' interests and hotel booking decisions. But it was found that
there are other factors that followers of travel influencers on Facebook will factor into their decision to
book a hotel, such as Whether the hotel's comfort meets your needs or not, location, price, and
promotions also play an important role in deciding to book a hotel.
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